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Introduction Contextual-Conceptual Framework

Corporate social advocacy (CSA) focuses on the _ o Advocacy Practices & Considerations
. . . . orporate rurpose _ - -
corporation advocating for broader societal issues CA” Cc_depatljles jued Lo corporate purpose
(political, social, or environmental) by taking a stand e s | e | tmomc el vereus External advocac
and/or attitude toward an issue. CSA engages the l _Political nature of CSA y
voice of the corporation, becoming representative : : _ Public Image
: o - Organizational Culture * Creating a Shared Value Social _ g _
of the emplOyeeS WOrklng within it. for Society Change — Authent|c|ty and Cons|stency
It is important to assess how these employees are Factore contexpusltactorn Corporate social || _Corporate - Differing stakeholder interests
E500NsID ustainabl It}"
engaged in the conversation of corporate social orms | | Stakeholders _ | T
ad\%o%ac ractices and what that rFr)leans to them :a.m s B R - Corporate Responsibilities
y p ) iﬁzrzl'r:;iz_l;gerﬁ F'._Elrtnera = Top 3 Pr|0r|ty Issues InCIUde:
Orientation mployees Society —

O = S— - Diversity, Equity, and Inclusion (DEI)
- - DL LI L Stakeholder - Environmental Sustainability
ObJeCtlves ’gi‘f;:; = Relationship Cz;':i:f -~ - Community Engagement

Performance/ROI
GOAL: To evaluate the perceptions and 1 Employee Engagement Strategies
understanding of corporate social advocacy Internal Stakeholders |
practices within companies today, and how these Board of Directors
practices impact and involve employee C-SUITE (Top Level/Strategic)
en g a ge men t ) Tactical/Middle Level Management

Operational Level Management

1. Assess current CSA practices ——
irect/Local Level Employees
2. Promote a consistent understanding of CSA -

3. Analyze CSA practices across various Check-ins
organizations

Adapted from Ketschau, 2017; Barnett, 2005; Joly, 2021

Yellow: components that make up corporate purpose.

Orange: includes internal and contextual factors, stakeholders, business Volunteering Internal
MEthOdS environment and industry. Opportunities Employee Surveys sounding board

_ Green: organizational culture influences company engagement in support of ]
CSR Insights Survey making positive social change. Conclusions
8 In-depth semi-structured interviews with ESG

Blue: the relationships considered for the business case for CSR. _ _
professionals in 6 different industries Engagement: Balancing stakeholder interests

Impact: Lack of consistency in measurement

Advocacy Types of Advocacy Strategles Purpose: Imperative for appropriate practices
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